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Sustainability at Volvo Cars
Integrated in our ambitions
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Electrification 
at Volvo Cars
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Transition 
on track
• Three new fully electric 

models in production 
in H1, 2024

• Balanced line-up of 
premium cars

• Mass vs premium segments

• Expect to see improved 
charging infrastructure and 
improved battery technology
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Supported by stakeholder collaboration and advocacy

C L I M A T E  A C T I O N

We aim to reach net zero greenhouse 
gas emissions by 2 0 4 0

• Transform to pure electrification

• M inimise emissions from materials

• M inimise operational emissions

R E S P O N S I B L E  B U S I N E S S

W e aim to protect and improve 
people’s  lives in our value chain and 

wider society

• E nsure employee wellbeing

• S afeguard human rights

• C ontribute to a sustainable society

C I R C U L A R  E C O N O M Y

W e aim towards becoming a circular 
business by 2 0 4 0

• M inimise primary resource use

• E liminate waste and pollution 

• G row circular business

V O L V O  C A R S  S U S T A I N A B I L I T Y  S T R A T E G Y
We aim to be pioneers in protecting people and the planet by working towards net zero, 

embracing the circular economy and improving people’s lives.



By accessing this document, the person to whom it is 
provided (the “R ecipient”) agrees to be bound by the 
following obligations and limitations.

This  document has been prepared and issued by Volvo 
C ar AB  (publ.) (together with its  subsidiaries, “ Volvo 
C ars”).

The information contained in this  document is  derived 
from sources that have not been independently 
verified. E xcept in the case of fraudulent 
misrepresentation, no responsibility or liability is  
accepted by Volvo C ars or by any of its  respective 
officers , employees, affiliates or agents in relation to 
the accuracy, completeness or sufficiency of any 
information contained herein or any other written or 
oral information made available by Volvo C ars in 
connection therewith or any data which any such 
information generates, or for any loss whatsoever 

aris ing from or in connection with the use of or reliance 
on this  document and any such liability is  expressly 
disclaimed. Analyses and opinions contained herein 
may be based on assumptions that, if altered, can 
change the analyses or opinions expressed. This  
document speaks as of the date hereof and in 
providing this  document, Volvo C ars gives no 
undertaking and is  under no obligation to provide the 
R ecipient with access to any additional information or 
to update this  document or to correct any inaccuracies 
in it which may become apparent. Volvo C ars’ past 
performance is  not necessarily indicative of future 
results  and nothing contained herein shall constitute 
any representation or warranty as to future 
performance of Volvo C ars or any security, credit, 
currency, rate or other market or economic measure. 
Nor does this  document constitute a recommendation 
with respect to any securities .

Disclaimer


